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To provide an atmosphere where everyone is 
listened to and their imaginations are valued 
and brought to life. Cait’s Studio is all about 
bringing your visions to life just like the way the 
studio is brought out to the surface through 
various illustrations, stickers and design! There 
isn’t a limit to the creations and opportunity 
the studio offers! 

MISSION 
STATEMENT
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VISION
STATEMENT
Clean
Authentic
Colorful
Vibrant
Whimsy
Friendly
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VALUE
STATEMENT
Integrity
Voice
Personality
Commitment
Respect

STATEMENT
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VALUE 
PROPOSITION
CANVAS

4

VALUE 
PROPOSITION
CANVAS
PROPOSITION
CANVAS
PROPOSITION
CANVAS
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BRAND 
COLOURS

C:3
M:75
Y:0
K:0
# D86EA4

C:29
M:44
Y:0
K:0
# AF95C2

C:62
M:17
Y:17
K:0
# 71A9C1

C:90
M:9
Y:72
K:0
# 269E78

C:0
M:0
Y:0
K:0
# FFFFFF

C:75
M:68
Y:67
K:90
# 000000
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BACK-
GROUNDS

C:3
M:75
Y:0
K:0
# D86EA4

C:29
M:44
Y:0
K:0
# AF95C2

C:62
M:17
Y:17
K:0
# 71A9C1

C:90
M:9
Y:72
K:0
# 269E78

C:0
M:0
Y:0
K:0
# FFFFFF

C:75
M:68
Y:67
K:90
# 000000
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S.W.O.T.
ANALYSIS
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S.W.O.T.
ANALYSIS
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LOGO
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DESIGN
BIOGRAPHY
Cait’s Studio’s Logo communicates the whimsy 
nature of Cait’s personality, but also the style of 
artwork she exhibits. The whimsy comes from 
the fl ow and thickness of the typography, and 
also has a touch of perfessionalism. Cait is fun 
and goofy, but she knows how to pull off sim-
plicity and to be professional at the same time. 
This is demonstrated through the simple type 
featured through “Studio”, and this makes 
Cait’s name stand out. 
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STORY
TELLING/
BRANDING
MATRIXMATRIX
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OMNICH-
CHANNEL
MARKETING
OMNICHANNEL H2H MARKETING (HU-
MAN-TO-HUMAN)

The illustration company personally
is about connecting with the customers by try-
ing to connect with them about the storytelling 
element. This will improve connection with
customers to build trust and understanding be-
tween myself and the clients.
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OMNICH-
CHANNEL
MARKETING
OMNICHANNEL P2P MARKETING (PEER-TO-
PEER)

Collaborating with other illustrators,
especially ones of higher reputations will help
build the company’s reputation and popularity 
as well. Raise bigger awareness while building 
support for the company. This will also help 
make greater business connections.
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OMNICH-
CHANNEL
MARKETING
OMNICHANNEL B2B 14
MARKETING (BUSINESS- TO-BUSINESS)

The multi-design company will need various 
supplies from art companies, technology such 
as printers and digital drawing software and 
computers, various paper, etc. 
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OMNICH-
CHANNEL
MARKETING
OMNICHANNEL H2H MARKETING (BUSI-
NESS- TO-CONSUMER)

The company will sell to customers through 
mailing with an additional free sticker. It can 
also be picked up in store, and sent digitally 
too. It’s all about the convenience and satisfac-
tion of the customer.
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MOCKUPS
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MOCKUPS
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MOCKUPS
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MOCKUPS


